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Positioning  Statement 

The Georgia Department of 
Transportation is an                              

innovative service provider                            
that offers one of the nation’s                      
best transportation systems                    

for the traveling public. 



















Campaign Cost Estimates …Option 1 
  

   TV/Cable 

  35 spots/week, 52 total weeks 

   Spot Radio (:60)  

  30 spots/week, 52 total weeks 

  Out Of Home Advertising Program 

  Includes billboards, kiosks, vehicle wraps, etc.  

  Approximately 25 locations, 6 months 

   Online Display Banners and Facebook Program  

  Includes ad placement, 6 months  

   Advertising Subtotal……………………….$1.5 Million 

   Web Services 

   Rebuilding the GDOT web page…$500,000 

 

 Total………………………………………………$2 Million 
 

 



Campaign Cost Estimates…Option 2 

  Spot Radio (:60)  

  30 spots/week, 40 weeks 

  Out Of Home Advertising Rotary Program 

  Includes billboards, kiosks, vehicle wraps, etc  

  Approximately 12 locations, 4 months 

   Online Display Banners and Facebook Program,  

  Includes ad placement, 3 months  

   Advertising Subtotal………………………..$500,000 

   Web Services 

   Rebuilding the GDOT web page…$500,000 

 

 Total………………………………………………$1 Million 



Campaign Cost Estimates…Option 3 

   Spot Radio (:60)  

  30 spots/week, 20 weeks 

   Online Display Banners and Facebook Program,  

  Includes ad placement, 6 months  

   Advertising Subtotal………………………..$350,000 

   Web Services 

   Rebuilding the GDOT web page…$500,000 

 

 Total………………………………………………$850,000 



Thank you.  

Questions?  


